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S T O C K T O N  U N I V E R S I T Y

• Matthew Bonnan Co-Authors Paper
   Announcing New Dinosaur Species

• Patricia Chappine Publishes Book on
   New Jersey Women in WWII

• University Relations & Marketing 
   Publishes Editorial Style Guide 

• Pedro Santana Completes Harvard
   Professional Development Program

• Kamini Naik of NAMS Participates in
   India Day in Atlantic City

• CPO Peter Baratta Inducted into Rotary
   Club of Atlantic City

• Stockton University Community
   Remembers Linda C. Smith

• Melissa, Joan Vander Ryk and Family
   Welcome Baby Girl
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http://www.nature.com/articles/srep13224
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University Relations & Marketing Publishes Editorial Style Guide
The Office of University Relations & Marketing recently published the Stockton University Editorial Style Guide to ensure 
written consistency in all University internal and external documents for everyday publication. The guide includes correct 
usage for common University language, locations, programs, and more. This guide does not apply to academic papers and 
publications. 

The guide can be accessed at: www.stockton.edu/editorialguide. 

The editorial guidelines are based on AP Style, which continues to change. Please use this guide when producing content 
for media and press releases, copy for the Stockton University webpages and publications such as The Stockton Times, the 
Stockton Now E-zine, etc.

To conform to AP Style, which is also followed by universities such as Princeton and Rutgers, Stockton University publi-
cations will no longer use courtesy titles (Dr., Mr., Mrs. or Ms.) before an individual’s name. (Refer to page 7 of the guide 
for more on “Dr.” as a formal title for medical doctors.) 

For additional guidance on items not included in the guide, refer to the 2015 AP Stylebook. 

For guidance on the University’s branding and visual identity, refer to the Stockton University Brand Guide. This can be 
accessed by typing “brand guide” in the search function on Stockton’s homepage. 

To request services, such as press releases, photography, and more from the Office of University Relations & Marketing, 
use the Service Request Form at www.stockton.edu/request.

http://intraweb.stockton.edu/eyos/extaffairs/content/docs/Stockton%20University%20Editorial%20Style%20Guide.pdf
http://intraweb.stockton.edu/eyos/page.cfm?siteID=221&pageID=27
http://digital.turn-page.com/t/139136-stockton-university-brand-guide
www.stockton.edu/request
http://www.newjerseywomeninwwii.com/
https://matthewbonnan.wordpress.com/
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